2210

19/01/2006
vC37

22.10-1

19/01/2006
vC37

22.10-2

19/01/2006
vC37

22.10-3

19/01/2006
VC37

MORNINGTON PENINSULA PLANNING SCHEME

ADVERTHISING-SIGNS [Rule 5 Not PPF format]
Fhis-pohiey-apphes-to-alt-and: [Rule 3 71.02-2 Duplication]
Pehey—basrs [Rule 5 Not PPF format]

[Rule 4 Unnecessary content]

Jihefeﬂsﬂa—ﬂeed—ﬁar—appfepfmte—eeﬂ&ekeﬁadvemsmg—sfgiﬁe— [Rule 4 Unnecessary Content]

sﬁe—ea%eh—t—heya—re—te—be—dﬂpl-ayed— [Rule 3 52 05 8 Dupllcatlon]

»  Aveid-the-ereation-of visual-disorderand-sign-echatter: [Rule 3 52.05 Duplication]
= Ensure-thatroad safetyisnot-adverselyatfeeted: [Rule 3 15.01-1S & 52.05 Duplication]

Objeetwes-[RuIe 3 Dupllcates PPF format]

[Rule 3520513 Dupliction] Signs <hould not geerally protrude above th height of the
building, including any parapet. Freestanding pole signs may be preferable to signs attached
to buildings [15.01-1L S]

appeaf&ne%e{lbﬂﬂelmgs—aﬂd—stfeetseaﬁes- [Rule 3 15 01 1S & 52 05 Dupllcatlon]

Poliey [Rule 5 Not PPF format]
Ttis-peliey-that: [Rule 4 Unnecessary content]
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MORNINGTON PENINSULA PLANNING SCHEME

Advertising signs should generally relate to the address, business name or type of business
conducted on the premises. Signs advertising products that are sold or serviced on the premises,
including dealership signs may be approved. [15.01-1L S]

Advertising signs should generally be fixed i.e. non-rotating and non-animated i.e. avoiding
the use of flashing or moving lights. [15.01-1L S]

ays- [Rule 3 52.05-8 Duplication]

Bunting, banners, streamers, flags, balloons, or similar devices are considered to be a form of
advertising. The use of such signage will generally be supported for temporary promotions
only but more permanent sign displays may be permitted in association with display yards,
subject to an appropriate standard of design, sign materials and maintenance. [15.01-1L S]

The use of fluorescent or reflective paints to create obtrusive advertising effects will not be
supported. The use of corporate colours or striping as part of company identification should be
compatible with the approved colour scheme of the building. [15.01-1L S]
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